NOTES FOR THE TEACHER

CHAPTER 5: CONSUMER RIGHTS

This cliapter proposss Lo discuss the issue of
consumer rights within the context af the ways
arkels apernte ln our countey. There are many
asports of unequal silutlens in p market and
'pnnr enforeement of Tules and reglatisns.
Hence, there ts a need to sersitise leamers and
encoumg them (o participate in the consumer
TEEOVINETL. Ttiliﬂhﬂpll!l‘:!l_ﬂ:ﬂfﬂﬂﬁ_m hislories
— how some consumers were exploited inread
life sttuutiors and how legil instilutions hefped
constimers lu gelling eompensated and in
npholding their right= The cnse istorie would
enable the students (o link these sarmiiives to
their life experiences, We have to enahle
students to understand that the awareness of
bemg a well-informed ponsumer amse out af
enpsumET rvemeni onid potive parnicipation of
people hrough' their sirugples over n lotig
perivid This chapter alsn provides ielatls of o
few mﬂnhnlmn h:-.lplugm httithti:l

nrllrnmrmmm—mmm 't'mll:L

Aspects of Teaching / Sources of
Jntunn-tiuu

activithes. It would be prefermed that studerls
discuss these i groups omlly. Same of e
coulid be answered tnwriting fmedividually.

While earrying out esel m-lh*lty you could
start with & brainstarmingt sessian about (he
nctivity, Similarly, there aro many oppartunitics
for roleptay i thits chapier and this conkd ben
useful way to'shive (heir experienies wrid

derstisn e Wisies n  deeper level, Making

positers colledUvely s anatherway (o think aboul

‘which require vislls — visil (o consumer
protection cimidls, uunm.mcrmﬁndsmhnﬂ,

District/State/Nattonal level Consumer
Disputes Redressal Commissions. miail shops.

mnrkriploves. ofc. Organise the visits o

muximise leprmers” expericnce. Have a
tiscussion with them about the purpose of the
visil, mmumymLumm&mmm
things thal teed o be collectord amd ihe fask
freport ¢ project. / article. ete,) ey wonld carry
out after the vist As part of this chapler, the
learners may. o Ietter-writiog and speaking
wetivitles, W may Hove U6 be sensilive (o the

,;u.uguggc uapu:i af, n‘.’::mlnm.

This chupler contuins maleriol collected
fromm sthentieated websites. bookes, nowspugers

nmiuﬂm Fufﬂt:lmpl! hitps: Hmummr
qmﬂ:m m:mhﬂmd‘(mmm

_,Hirﬂsl:y of Consumer Affairs, Feod & Public
 Pistrbution. Another webstle wiw.cuts-
Cnfernadional.ong 18 the webisiie of o chnsumcr

organisallon working i Indls for 40 years: 1L
pliblishes a variely of materinl o create

‘consumes awareness in India. They need 1o be

shured dmongd lewmers so thal (hey, can also
collect materint ps part of their aclivities, For
exnmple. case hisiories were tnkan from
newspaper clippings and censumers who loughl
{1 Constisier Disputes Redressal Commtssions.
dhffesent soapees: conssmer proteetion councils,
Consumer Disputes Redressal Commissions
nm infernel.
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verdicts, Why did the péople o to they fell they had been dented a just
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These verdicts came aboul because s
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THE CONSUMER IN THE MARKETPLACE

Wi participate in the market both as
producers and consumors. As
producers of goods and services we
cointd be working tonany of the seclors
disrussed carller such as agricilture,
indunstry, or services. Consumers
pariicipate tn the market when they
purchase goods and services that they
el These ane the Mnal goods thiat
peopio 4s COnSUmeTs use,

It the preceding chaplers we
dscussed the need for miles amld
regulallons or sleps that would
promnots development. These could be
lor the protection of workers in the
unorganised seclor or lo profec
preople from high interest rates
charped by moneylenders 1 the
mnformal secior. Stmitarty, rules gl
regulations are also requirigd for
protecting the environment,

Forexample, morteylesiders (1 Uwe
nformal seftor that vou read aboat
n Chapter 8 adopt varions tricks 1o
bind e borrower: ity could make

v prociucer sell the produce to them'

al & low mte in refam Ora mely loan:
they could force & small furmer ke
Swapna (o soll her and to pay back
the lnarn. Similarly, many people who
wirk tn the unorganised sector have
to work at & low wage and acceepl
conilitions thal are nol Tadr andd are
atso often harmii 1o thetr health, To
prevent such cxpioftation. we
have talked of rules and regulations
for thetr protection. There are
arganisations thal have stryggled
i bomig to ensure that fese miles are
[ollorwedd

HEY. BETNEDY MASE T
Apw =
AW D B AT

ST A Pl MENT=ESS
TIALL Bira o O

-

=4

Likewtse, rules and regulations.are
required for the protection of the
consumers in the marketplace.
Individual consamers: often {ind
themselves tn a weak postiion.
Whenever there 15 8 complatnt
regarding a good or service that had
been: bought. the seller tdes o shifl
all the responsibilily on o the buyer
Their posttlon usually ts — il you
dicdn't ltke what you bought, please
go elsewhiere™, As 1 the seller s no
responsibilily  once a4 sale Is
completed! The consumermovement,
as we shall diseuss laler, 15 an effort
to change this siiuation.

Exploftation 1 the marketplace
happens In various ways. For
example, samittmes traders tndukse
tny ity trade practices sueh as when
shopkeepers wetgh less (han whal
thiy should or when traders adid
charges hal were tol mettloned
befire, orwhen adullerated Jdefective
soods are sold

Markets do nol work Ina [alr
munnerwhen prodocers are few and
powerful wliereas consumers
purchase in small amounts and are
scattered. This happens especially
whien large companies are productng
these goods: These companies with
huge wealth, power and reach ran
mantpitlate the market in varions
ways. Al times [&Else inlormation is
passed on throush the media, and
other sources o alirel Cesnmers.
For mample, a company for years
sold powder milk for bables all over




the world as the most scientille
produet clatming (this 1o be betler
than molher's milk. it look years of
striuggle hefore the compiny was
fareed Lo accept (il ) bad been
miking [aise clalms. Stmilarly, a
long batlle had o be fought with
tourt cases lo make clgarelle-
mannEeluring comparies acoepl 1t
thetr product could cause cancer.
Henece, there 1s a need for rules and
regulations to ensure pritection for
CONSIMmNes.
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1. Wha afe th various Ways by Which pecpl sy be exicited it rranket?.
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CONSUMER MOVEMENT

The tonsumer movemenl arose oul
of dissatsfaciion of Lhe consuimers

as many unfair pracbces were being:

tnidulged m by the sellers. There was
nao legal sysiem availabie (o
consumers o protect thom from
cxploftation in the marketplace, For
A lomg ime, when 8 consumer was
not happy with a particular brand
product or shop, he or she genemally
avmded buying that brand product,
or would stop purchastng from that
shop. 11 was prosumed that 1 was
the responstbility of consumers (0 be
“careful while buying a eammuodity
or service. [t ook many vears for
‘organisations i indla, and around
the world, to create awareness
amongst people, This has also
shilted the responsibitlily of ensuring

quality of goods and senvices on Lhe
sellers.

n ik, the congimer movement
as a ‘social foree’ originaled with the
npecessily of protecting and promoting
e mterests of consunurs agatis)
unethieal ard univr trade practices.
Rampant fopd shorfages, ﬁgmimg
blaek marketing adultermtion of food
and edible ol gave lirth 1o the
consmumer movernent tn an organtsed
fiorm 1 e 1960s. TIN the 1970s%,
consumer organlsations were largely
eogaged In writing ariicles and
holding extubttions. They formed
eonsumer groups o look oo the
malpraciices In ratlon shops and
overcrowding in the road passenger
transport. More recently, India
witniessed an upsurge in the number
Of CONSUIET ENOUps.
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Constunery Internalional

In 1955 United Natons adopled
the UN Glm‘ldmesﬁ:lr Caresigmer
Prolection. This was a loo} for
nattons o adopt measures (o
proled] consumers and Jor
coftsurner advocacy groups o
press thetr governmenls. o da
So. Al the iternational leved. this
has bevoma the foundation for
cansumer movemenl. Taday,
Caonsumers Internaffoial has
betorme an wmbrelli. body Lo
aver 200 membetr organtsations
from over 100 cournires.

Because ol -all these effloris, the movement suceeeded In
bringing presswge on business [lrms as well as government
Lo correct business conducl widch may be uniair and apatnst
the Interesis of consumers al largs. A major slep laken In
1986 by the Indian governmenl was the enacimenl ol the
Consumer Prolection Act 1986, popularly known as COPRA
You will learn more aboul COPRA laler

1. What could Fave beer e steps taked by, cONSmE grops?
2 Thers may be ruies and sequiations butthisy e often rot lallowsd. Why? Discuss:




SAFETY IS EVERYONE'S RIGHT

Reis Suffring

Reft Mathew, a healthy boy n-.,
mmmwusmmdmwm

Hamlu Jar re;mm qrmnsﬂs !ut EHT
the tonstilectomy

m:-umna-_med a n:mplﬂm.t m the smur
wmmm
i of RS 500,000 for
medieal negligence and deftctency.
service. The Slale Commission. - ﬂm
the eviderice was nol suffictent.
it. Reji's Jather appealed again m
National Consumer Dinpums

Rej's suffertng shows how 3
hosplial, due (o negligence by the
doviors and siall in gh-Lup,
anacsihesia. orppled & stadent for
Hie. While using many gomds and
sSoTvices, we as consiumers, have the
right to be protected agdinst the
markeltng of goods and delvery of
setvices il sre hammndous 10 Weanid
property. Producers 1eed o sirctly
follow Lhe redisired safitly rales anid
regulations. There are many goods
and services thal we purchase (hat
redire special alteniilon Lo safely. For
cxample. pressure cookers have a
safely valve which, 101l is defective, can
cause @ serlous accident, The
mamfachirers of Uy safely valve have
inensure high quality. You also need
public or govermmen! action o see
thal this quality 15 malntained.
However, we do find bad qualtty
products in the market because the
supervision of these ries jswesk and
the consumer movemenl 1% aiso nof
stmong enongh.

Consumer Rigrrs N i D



Information about goods and
services

When you buy any comimadily, you
will Nnd certain delatls given on Lhe
packing. These delails are aboul
ingredienls used, price. baleh
number, dilte of mamufEetare, explry
date and the address of the
manufaciurer. When we buy
medictnes. on tie packets, you mighit
nd “directions for proper use’ and
mformaton relaing o skde offeots and
rsks assoctated with usage of thatl
medicine. When vou buy ganments,
you will find information on
nstructions for washing'.

Wiy Is It that roles have been made
s0 thatl the mamifacturer displays this
Information? 1Us bevause consumens
have the right to be informed aboul
thie particulars of goods and setvides

Lhal they purchase. Consumers

can (hen complain and ask for
compensation or replscement if the
procuet proves (o be defective b any
munneT. For m’.amp}e i we buy a

product and (nd 1 defeciive well
within the expiry perfod. we can ask
for a replacement. I the explry period
was nol printed, the manuBciurer

wonkd bigmme (he shopkeeper and will

nl accepl the responstbility. [F peopile
sell medictnes Lthal have expired
severe acllon can be laken agatist
them, Sumitarly, one can protest amd
cotiplain H someone solls a good #l
mare han the printed price on the
packet. This 18 indicated by ‘MRI™
maxtimum reliatl price. In facl
consumers can bargsin wilh Lhe sedler
le sedl At less than the MRT.

In recent limes, the right o
mfsrmaltion has been expanded (o
COVEE VArous servires provided by the
Governmenl. th Gclober 2005, the
Govermment of fridia enacted a law,
populatly known as RT (Right (o

infarmation) Ad, which ensores (ks

ciizens all the informalion about the
fumctions of government deparitents
The »ifect of the RTI Al can be

unrdersioad [rom Lhe following case,

mmﬂmwhdwm
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MEMHMWMM
e resull i o reascnable (e so
thal she could plan hes fultre. She
‘was: 7ol oaly byformed aboul the
reasons for delay in the declaration
of resulls but also gother call kiter

Ufor appotniment
el fn the intervien,

usﬂtpegﬁtmad
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2 Pckupa mmmmﬂ h
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ngurjﬂrudatungw
cotirse al a focal coaching
tnstitue for professional
courses in New Detht. AL (he
ftmé: of folring the cotrse,
:hpnﬁuqﬁsmﬂ‘lm
mlmmﬁmmuwm
course of l.r.un EUrs.
towever, she d mm

£l SR the msiltule o pay
mmp#mﬂnn and

5 bilthes li ..... o

WIMIMHI ﬂwﬂﬁéﬂjﬂem r ,rm Jrom students for the enlire

Consumer Dispules R
Commission, the Commission ¢
the institute to refund Hs 28,000

that she had the right {0 chosse. Trie

What do we understand from s
trscdelent”” Arny consimer who recehves
sevieoe Inwhialever capacity, meandiess
alage g-mmwmu‘m has
the right to choose whoellier (o
oot to fecefve the servioe,

suppose you want lo buy

toothpaste, argd the shop owner says
thal she can sell the inothipaste only

. duratith of the mtrse i advance anid
thitt (oo al ofe go. Any’ vlolattor of this
order may knvlle penaltles and

the commisston satd.

ryon by a tolhibrush. IPyou are not
inlerested in buying the brosh, your
rghit 1o cholee 1s dented. Stmtlarly,
somellmes gas supply dealers 1usist
that you have to buy the stove (ram
thimwhen yon Lake & new conmioction.
I this way many o Umes you are
foreed to bay things that you may nol
wish (o apd you are loft with no choloe,

Consumer Riarts L D



LET'S WORK THIS OUT
Tie following are some of e calchy advertisements of products that we purchase
from thee marhet Which of ihe following offess would really beniefit constiness? Disaes
15 gm mori in every 500 gm pack
Subschbe for a newspaper with & g al e nd of & year
Sciaich and win gifts worth RS 10 lakhs,
A miilk chocolate inside a 500 ram ghuoose box.
magwlmntHﬂauaﬁL :
Buy shoes worth Rs2000 ang get one nair of shoes worth Rs 500 free.

" & @ @ @ W

Where should consumers go
to get justice?

Read agan the cases ol Rejl Mathow
antd Abframi given earller o the
ilupter

These are some exampdes inwhich
cosumers are dented thetr rights
Such instances occur gulte allen tn
oir country, Where should these
CLIESINOTS g (o opl Justice?

Consumirs have (e right to seek
redressal agninsl unfalr lrade
practiees amd explottation. I any
damage 15 done o 4 consumer, she
his Lhe right 1o.get compensalion
depending on the degree of damags.
Thete 1s anecd to provide an easy and
cifective public svsiem by whilcl s
cat be dirie.

.

The corsurer can Mea cotnplatnl
hefore the appropriate consimer
fonm o hiis /her own with or without
the services of lawyers: You mitghl be
imnterested tn knowing how an
aggrieved person gets his or her
compensation. Lel us take Lhe
ciase of Prakashl. He ' had senl a
money-order (o [is village for lis
daughter's marmage. The money did
not reach s danghter at the lime
wihim shie meeded it mor did 1t reach
masiths later. Prakash flled a case in
4 thstriet Tevel Consumer Dispiites
[edressal Commission tn New Dethil
All Lhie sleps he undericok are
Mustraied hore. These davs consner
as an individnal or as a group {called
class actton suit) Hlea complaimt both
Miysivally or through intermel sml
coniduct Lthe case through video
conferencing.

I [uorastasaing Loosowc Devicorssic
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Ensure conuumaer rights to hodalthy

afvirenmant as Ilglln-lli
nir polution- wistef gollignn- robes pollation
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Thie consumes movernent i s
s Ied Lo the lormation ol viriouns
organisiallons, locally known as
consumer {orims or conswmer
protection counclls. They gulde
comsimers on how (o file cases in the
Consumer Dispules Redressal
Commmissions. On many occisions,
they also represent individuil
cansumers (n these commissions.
These voluniary orgatdsatlons also
receive linancial support from Lhe
governiment lor ereating awarvness
SIOTE eople.

Il you are Tiving 10 a resldential
colony. you mighi have noticed
hoards ol Resldents® Wellare
Associalioms: I thete is any uodair
trscde praciice meted out to (hetr
members. they ke up the case on
thetr belull

Hnder COPRA, a three-tler guast-
Julietal machitnery At the districl, stale

B e

— S sy

ASSERY RIGHTS. FURSUE REMEDIES
I T U nnenstanoinag Economic DeveLopwent

amd msplonal levels was sel up for
redressal ol consumer disputes, The
district-level authorty cafled Distoet
Consumer Disputes Redressal
Commission deals withi the cases
thvnlving claims up 1o RS 1 crore, the
stale-ievel Consumer Dispules
Redressal Comumisstons called State
Cormmisston betweet Rs 1 orore and
s 10 crore and the pitlonml-level
comimission — Nallonal Comussion
— deals with cases involving clatms
exteeding Rs 10 crore. I a case |18
dismissed in districi-level
commission, a eonsumer can also
appeal In the stale and then in
nallonal-level commnissions,

Thus, the Acl has epabled us as
consumers to have the right to
represent in tie Consumer Dispules
Redressal Comimnlsslons.

LET'S WORK THIS OUT

me@ﬁmmm

4afiies. case I ihe Desfrict Consurmer Distufes

{61 57e gaes @ pofessnat peson
(£18ha reakses 1hat Ihe ﬁnmma-gm'nmmm

[ﬂjﬂm mﬂmﬁm ﬂnmnmmwm
'~ (€} Shegoes ana ¢

S3otie dedler and i Sranch

e, o nb effect
n hmum& bell e waernty belze
nnm
(g1 e puichases 3 Wal ciock from 3 retall autlet
Fomtey 7 b renulony \tfin & few marins, the cealer was oidered
ST L 'm?‘_‘t_gytnj____ Eﬁrquqm;m
Ity e one al ng =dE cost

LEARNING TO BECOME WELL-INFORMED
CONSUMERS

When we as consumens became oonsciods of our tidhils,
while purchasing various goods md services, we will
be able o distingutsh ood make dormed cholces, This



cafls for apguining Uw knowledee and
skill to become a well-informed
consumer. How do we become
ronsclous of gur riglils? Lok ai the
podters on the rightl and in the
previous page, Wil do you think?

The enactnesdl of COPRA has led
lo Lthe selling up of separate
Departmenis ol Consumer Alfalrs
conlral and siate governmeris. The

posters that you have seen are one el
oxample through which govermment %
spread information ahout legal st Frdn)
process which people can use. D R A LR L L R T -

T — e ] vy i3 ”.I J
You might aiso be secing such O e - T
adveriisements on televiston channels, e ——— i

=1

While buying many commodiiles. on the
cover. tjou might huaes seen a logo with the
leilers ISI, Aymark, Hallmark or +F, These
logos and cert{fication help consumers get
assured of guallly while purchasing the
goods and servtees. The orpaniisations hat
monitar ariel 1ssue these cenfficates allow
producers to use thelr ogos provided they
Jotow certain quallty standards.

Though these organtsaitons deselop qualtty

siandards for many products, if is not | FURTI FIED
compnilsory for all the prociucers (o follow _ SAMPOORNA POSHAN

standards. Howsever, for same products that : SWASTH JERVAN
tffecd the: hentith and safety) af oomsumers or

of prodiects of mass consumplion ke LING

cylinders, food colours and additipes,

cemenl. packaged drinking waler, [l Is

mandatary on the part of the producers (o

gel ceriified by these organtsalions.
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TAKING THE CONSUMER MOVEMENT FORWARD

Indita has been observing 24

Diecrmber &= the Natlonal Consumers™

Day. It was on this day thar the Indian
ParBtament enacted the Consamer
Protection Act in 1986, Indta 18 one
af the commtries that have exciusive
auhorily for consumer odressal.

The consumer moverient m ndia
lias made some progress tn lermes ol
numbers of organised groups anid

thetractivities. There are loday more
thian 2000 consumer groups in the
country of which only aboul 50-60
are well organsed andd recopnitsad fur
thelr wairk.

However, the consuimer redressal
process 15 becoming cumbersome.
experisive and tme consuming. Many
a4 Ume, conpsumers are required o
engape lawyers. These cases requine




ltme for fling and attending the
commission proceedings ele, In most
prurcliases cash memos are nol lssued
hence evidenes 1s not easy to galher.
Moreover most purr'hnses i1 the
maerked are small retall sales, The
COPRA was ameniled tn the year
2019 to further strengthen
comsumiers in (ndta. Buying throngh
mtemet is now melided, 1f there is any
service deficiency or defective product,
service provider of mamifacturer s
also held responstble and would be
penalized or even imprisoned.
Settlement of disputes with the help
ol & niewtral ntermedtary ouiside the
Consumer Dispules Redressal

Commussion. éalled mididior. Isnow

EXERCISES

encouraged al all the three lers
Consumer Commissions. Aller moye
(han 30 years of the enactmenl of
COMRAL consumer awareness in India
is spreading but slowly. Destdes this
the enforcemeny of laws thal protect
workers, especialiy in the
unorganised seclors s wioik,
Stmtlarly. Tules s regulations for
working of markels are oflen not
followed.

Nevertheless, there Is scope for
cansumers (o reallse their roje and
importance. It Is often said that
consumer movemends can be piivelive
only witlh the consuimers’ aclive
mvoivenment 1L requtres & voluntany
effort and strugele luvalving the
paricipation of one and il




13. Say True or False.
(i) COPRA applies anly ko goode.

() Ihdia ks ane of the many cotmtrias in the world which has extlusive
Mmmesm

i Mammmmmmmmmﬂmamm
the Dishict Consumer, Commissinn

(W) 1t Is worthwisle o move fo consumer commissions oy It e damages.
incunted are ol high valie

(v Halimzrk i the certification malhizined for sandardisaion of fawellry.
W} The sonsumer mﬂﬁﬁmh wm;haﬂm
i A comsumer has the tight to get compensation depending on lire degres of
the damage,

ADDITIONAL PROJECTS / ACTIVITIES

1. Yaur school otgatises a consumer awareness week. AS Ihe Secretary ofthe.
mmmmammwww% N/
Yot may use the clies and Ideas given in Iha poster on page 34 and 85
Mmuﬂﬁhlﬂﬂﬂrm

mﬂmﬂﬂhmw mm=
mhmmmmmmmmdm-

) mm"“‘“‘ (Comptesa I
5. Interview 4-5 parsons in your nelghbourhood @ o experfaHcEs
Mwmmmmﬁmmmmm

6. Conduct e : u- -
e e e B I O T G Sataie & O




For each’ qusstion, Gok onsa.

1. When you bty some ffem, do you naist on & Gi?

2 Do you kesp the oll carsfilly?

I If you realise that you have been incked Oy he shop-
kesper. have you bofhesed to complam o him or k=e?

4. Havz you bBeen abis to convitice him of har that vou've
heen chesten?

5 Do you simply grumbie 1o yourself reconcliing at it &s
your fate-that you are ofien being vichmised soand It is

ncihing new?
B Do you Jbok Ta¢ 131 mark, expliy date st ?

7. it e expiry date mentionad 15 Just a menth or <o away,
da you ingisl oy 3Tresh packet?

8. Do you weigh ke new gas cylitidet/old newspapers
yoursell pefore: buyingisefng?

2 Do you rage an objecton f 3 vepelshle selfer useg siones
in placs of the exact waight?

10, Do excessively baht coloured vegetaties aiouse your
suspition?
11, Are you branc-conscious?

12 Do you associale high price wii: 0ood quality (1o reassue
ymmeﬁmatam;ﬁnu hmnttgﬁgﬂa Righes prce just

Hice that}?
13 Do you unfesitalimgly respond 10 cafchy ciiars?

14. Do you compars he phce paid by you with those of
others?

15, Do you strangly befieve thal jolr shopkespar neves cheats
3 reEsiar customer jike you? '

16 Do you favowr ‘home delivery provision of llems wiiout
any Goubt regarding weight eic 7

17 ﬂamhﬁs&nn w@mwmmnﬂm

Nota

) You ate edremaly Faare a5 a Corbumer If yolr answels-for
Qps 5792, 13715 and 16 are(C) and Tor the rest{A}

{ily fFvour arswers e (Al fr Qng. 5 12, 13, 15300 16and the
== ( memhmuﬁrﬁmm

i) IFyour answer i< (B)or al the quesions — you are somewhat
g1




Appendix 1- Body Mass Index for Adolescent Giris [Age 14-18)
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janderwaigh)
0 | Lesathan 155 1.9 | More than 25.9
4 I Less thop 15.5 More than 26,0
" 2 Less than 15.6 Muore than 261
14 ¥ Less than 15.6 Mare than 26.2
14 ¥ Less than 15.7 'More than 26.3
4 -3 Lezs than 15.7 More than 264
" B Less than 157 More than 26.5
12 - Less than IS8 More than 26.5
1 8 Less than 15.8. ‘More than-26.6
14 3 Less than 15,9 More than 26.7
14 o Less than 159 .9 1o 26 More than 26,8
14 i} Less than 16.0 16010369 | Morc than 26.9
15 0 Less than 160 | 16.0@ 270 | Morc thon27.0
15 4 Less than 16.1 16,1 to 27.1 More than 27.1
15 2 Less thun 16.1 16.1 12701 More than 27 1
I5 3 Less than 16.1 16/l t0 272 | Morc than 27,2
15 ‘ Less than 16.2 . : More thon:27:3.
15 s Less than 16.2 More than 27.4
15 & Less than 163 Mare than 27.4
15 7 Lesa than 16.3 ‘More thim 27.5
15 3 Less than 16.3 ‘Moz than 27.6
13 9 Less than 16.4 Mare than 27.7
15 e Less thun 16.4 | Mare than 27.7
15 i Less than 16.5. More than 27.8
& o Less than 165 More than 27.9
16 & Less than 165 Maore than 279
16 3 Less thun 16,6 Mate than 28.0
16 3 Less than 16.6 'More than 28.1
e 4 Less than 16.7 More than 28,1
16 5 Less than 16,7 More tham 28.2
16 'S Less than 16.7 More than 28.3
13 7 Less than 16.8- More thon-28.3
16 5 Less than 16,8 More than 28.4
13 g Less than 16,8 More than 28.5
16 10 | Lessthan 169 Marc than 28.5
16 H Less than- 169 More thun28.6
17 o less than 16.9 Morc than 28.6
17 1 Less than 17.0 More than 28.7
17 2 Licss than 17.0 Morc than 28.7
17 3 Less than-17.00 More thon 28.8
A7 i % Lessthan 171 Morc than 28.9
i7 i Less thun 17.1 Marr than 28.9
17: : Less than 17.1 'More than 20.0
17 | Less than 17,1 More than 22,0
i n\ : Liss than 17.2 Mare thun 29.1
17 9 Less than 172 Mare than 261
17 10 Less than 17.2 'More than 20.2
7 " Less than 17.3 More than 29.2
13 b Less than 17.3 Mare than 29.2
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